
Ashley Busenlener 
Los Angeles, CA ●  abusenlener.s@gmail.com 

EXPERIENCE 

The California Club – Los Angeles, CA​ Aug 2022-present 
Marketing Manager 

● Designed weekly newsletter for over 1000+ members via Mailchimp with an average 70% open rate
● Created marketing plan to focus on member engagement and visibility, increasing instagram engagement by 20%
● Led redesign of weekly newsletter, which led to 5% average increase in open rate
● Designed quarterly print newsletter, compiling photo content and writing articles
● Utilized Adobe Illustrator, Canva and Publisher to create advertisements and menus for Club events

Last Call Theatre – Los Angeles, CA​ Jan 2022-present 
Executive Director/Founder- Part-Time 

● Served as Marketer, Producer & Creative Lead for the award-winning Pirates Wanted and Creative Lead,
Director, Producer & Marketer for critically acclaimed The Butterfly Effect, nearly selling out both shows

● Led marketing campaigns for 12 theatrical productions, achieving strong audience turnout, multiple sold-out
performances, and a growing audience of repeat attendees

● Established and managed Instagram & TikTok with 5% average monthly follower growth rate
● Pitched to press, achieving coverage from 5-10 outlets per show including features in the Los Angeles Times
● Partnered with TikTok influencers on multiple productions, garnering over 1 million impressions for each show
● Managed production budgets, including the venue, box office and production team for 12 productions

Hero Theatre - Los Angeles, CA​ Sep 2018-present 
Director of Communications & Associate Producer- Part-Time​

● Managed graphic/web designers and video editors and generated ideas for creative materials
● Managed social media interns, reviewed and edited content for Instagram, Facebook & TikTok
● Served as casting director on multiple Hero Theatre projects

KidFocus (e-commerce toy distributor for MGA Entertainment) - Los Angeles, CA​ Jan 2021-Apr 2021 
Marketing Assistant​

● Managed communication and recruitment for influencers, increasing influencer count by 100% over 3 months
● Curated content and wrote copy for Facebook, Instagram, TikTok & YouTube, increasing IG following by 30%
● Created a strategic marketing plan and department budget to increase profit by over 100% by end of Q4

Universal Pictures Home Entertainment - Los Angeles, CA​ Sep 2018-Dec 2018 
Catalogue Brand Marketing Intern ​

● Assisted on a global strategy plan for Universal’s direct-to-video portfolio, researching Chucky and Lego movies
and created sales deck for Curious George franchise highlighting seasonal, social and drafting opportunities

● Created a social posting recommendation deck for Mariah Carey’s All I Want for Christmas is You film with
suggested GIFs/static images and copy/hashtags and worked with cross functional teams to implement on the
film’s Facebook page where the posts garnered 1.2K to 3.7K views

EDUCATION 

University of Southern California ​ Los Angeles, CA 
Master of Science in Marketing; Beta Gamma Sigma ​
Bachelor of Arts in Theatre; Minor in Public Relations 

SKILLS 

● Technical: Microsoft Office Suite, Adobe Photoshop, Illustrator, & In-Design, Wix, Weebly, Mailchimp, Google
Ads, Canva, Google Analytics, Google Workspace/G Suite

● Social Media (Analytics and Ads): Facebook, Instagram, Twitter, TikTok, YouTube, Hootsuite, Sprout Social
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